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Campaign outline 

Singapore Turf Club and 
RazorTV set out to publicise 
an annual talent event, The 
Search for Turfbelle 2012 

To promote STC’s horse racing 
culture with the search for 
brand ambassadors called 
the ‘Turfbelles’. 
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Campaign Mechanics 

The brief was to maximise reach and 
audience interaction using social media 
networked websites like RazorTV and 
STOMP. 

Along with using traditional print media to 
drive the offline audience, online. 
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Business units involved 

 RazorTV – Multimedia production arm of 
the English & Malay Newspaper Division 
(EMND) of SPH. 

 

 STOMP – Citizen journalism portal of The 
Straits Times. 

 

 The New Paper – Daily print tabloid of SPH 
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RazorTV 
Series of 20 videos 

conceptualised, 
produced and hosted on 
a RazorTV microsite 
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STOMP 
All Turfbelle profile video 

links were hosted on 
STOMP’s viewer voting 
microsite to tap on its 
1.2 million unique user 
base 

Voting engine and contest 
mechanics were  used to 
enhance viewer 
engagement 
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STOMP 
Viewer voting with ‘live’ results 

and Facebook share integration 
to increase engagement on 
multiple touch points 

 

Voters personal details 
captured as part of the 
contest registration 
process 
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The New Paper 
TNP front page sidebar 

promoting the Turfbelle 
personalities every day 
for 11 days to drive 
offline (print) readers to 
the various online 
platforms. 
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Facebook 

All Turfbelle videos 
shared across 
RazorTV and STC 
Facebook 
accounts 
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Youtube 

Turfbelle videos also 
uploaded to RazorTV 
and STC Youtube 
channels to maximise 
cross platform 
branding 
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Campaign Results 

21,900 video views for all Turfbelle clips 

1,291,849 votes cast for viewer voting 

contest on STOMP 

264,132 votes cast for winning Turfbelle 
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